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CORONAVIRUS

Coronavirus not affecting tourism
in Philadelphia: Officials
By Katie Katro Wednesday, March 4, 2020

PHILADELPHIA (WPVI) -- Philadelphia officials say they have not seen a dip in tourism
despite the spread of coronavirus.
"We're open for business," said Jennifer Nagle, the executive vice president for the Independence
Visitor Center.
The beautiful weather in Old City brought out many tourists Wednesday.
"We are working together on a combined effort and message that Philadelphia is open for
visitation," said Nagle.
Despite the increasing cases of coronavirus, the hospitality industry in Philadelphia said they
haven't seen any negative side effects. They said people are showing up to places like visitors
center, buying souvenirs, in a clean public space.
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"We have created additional hours for our cleaning staff, and we've also added an additional
schedule of cleanings of the door handles," said Nagle.
Around the world, many conferences have had to be either canceled or postponed as attendees
have voiced their concerns about coronavirus. But at the Pennsylvania Convention Center,
organizers said they haven't had to cancel any upcoming events.
"We really enjoyed the show," said Eva Vaisman, from Los Angeles, California, who is visiting
Philadelphia to see the Flower Show.
Vaisman and her friend traveled from the West Coast to see the Flower Show at the Convention
Center and they said they're sanitizing their hands frequently.
"Washing our hands, that's it, keeping our hands clean," said Robin Little, visiting from Grants
Pass, Oregon.
Some tourists Action News spoke with said they decided to take a train to Philadelphia instead of
flying overseas for their vacation
"Train in, just cause. I mean airports, there's people from anywhere, everywhere," said Wendell
Alston, visiting from New York City.
The Philadelphia Health Department said that the risk of infection from COVID-19 to the
average Philadelphian is very low.
Some travelers Action News spoke with from Asia said they feel safer here in Philadelphia.
"I was told that wearing a mask is a very efficient way to protect yourself from coronavirus,"
said Jooseong Kim, visiting from South Korea. The CDC said you should wear a mask if you are
ill.
The tourism industry says it will be monitoring the next two weeks which will be the true
indicator to see if people keep their plans for spring break but so far they say they haven't had
people calling with any cancellations or concerns.
Philadelphia health officials are evaluating one possible case in the city.
No confirmed cases of the coronavirus have been found in Pennsylvania and Delaware. In
Bergen County, New Jersey, the governor has announced the state's first "presumptively
positive" case.
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Coronavirus In Philadelphia: City Officials
Discussing Options For Major Tourist Attractions,
Children Out Of School Amid COVID-19 Outbreak
By Crystal Cranmore March 15, 2020 at 11:03 am

PHILADELPHIA (CBS) — Challenges continue to rise as closures and cancellations increase. The
top of mind for many Philadelphia government officials is what to do about major tourist
attractions and how to deal with some 200,000 kids now out of school.
For National Park Service rangers on Saturday, it was another day of welcoming tourists and
locals as they rolled through Independence Mall.
“It seems unreasonable that the Independence National Historical Park remains open,” said Jeff
Sievert, acting president of the American Federation of Government Employees Local 2058.
But he also says the popular tourist spot should be closed.
“If we remain open, it’ll draw people here. Normally we’d love that, but we don’t want to spread
the virus,” Sievert said.
Eyewitness News has been told that the site will remain open for now.
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In a statement from the Independence National Historical Park, a spokeswoman said,
“The NPS is focused on ensuring employees, their families, volunteers, and visitors are
safe by following the most current guidance from the CDC, and other federal, state, and
local health authorities.”

As federal state and local governments alter operations, ban large gatherings, and shutter
schools, new challenges arise, like how low-income students in the Philadelphia School District
will get meals.
“Fifty of our recreational center sites will be open to the public from 10 a.m. until 6 p.m. for
people 18 and under to for drop-in recreational activities and a nutritious meal,” said Parks and
Recreation Commissioner Kathryn Ott Lovell.
“It’s the city government not thinking,” one person said.
That decision isn’t sitting well with a leader in the Philadelphia Parks and Recreation
Department who chose not to be identified.
“What about employees who have to change their schedules and now we’re going to be around
kids,” he said. “They could be carrying it.”
He suggests school bus drivers drop lunches to students at their bus stops to limit contact.
In a letter sent to parks and recreation staff, Lovell says parks and recreation centers are
community havens during challenging times.
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CORONAVIRUS PANDEMIC

Wolf orders ‘non-life sustaining businesses’
to shut down; Philly closes playgrounds
By Aaron Moselle Nina Feldman March 19, 2020

To date, there are 185 confirmed COVID-19 cases in Pennsylvania, 742 in New Jersey, and 30 cases in
Delaware.

Wolf orders shutdown of all ‘non-life sustaining businesses’
Pennsylvania Gov. Tom Wolf announced late Thursday afternoon that all “non-life sustaining businesses”
in the state must close their brick-and-mortar stores by 8 p.m.
The long list notably includes residential and nonresidential building construction, as well as laundry
services.
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It also covers most retail, including book stores, shoe stores and furniture stores, as well as gyms and
beauty salons.
Beer distributors will remain open.
“To protect the health and safety of all Pennsylvanians, we need to take more aggressive mitigation
actions,” said Wolf in a statement. “This virus is an invisible danger that could be present everywhere.
We need to act with the strength we use against any other severe threat. And, we need to act now before
the illness spreads more widely.”
Enforcement against businesses that do not close physical locations will start at 12:01 a.m. on Saturday,
according to a news release. The governor has directed the following state agencies and local officials to
enforce the closure order “to the fullest extent of the law:”
•

Pennsylvania Liquor Control Board

•

Department of Health

•

Department of Agriculture

•

Pennsylvania State Police

•

Local officials, using their resources to enforce closure orders within their jurisdictions.

The Independence Visitor Center Corporation announced Thursday that it is temporarily closing the
following sites in Philadelphia:
•

Independence Hall

•

Liberty Bell Center

•

Independence Visitor Center

•

Independence National Historical Park

•

City Hall Visitor Center

•

Love Park Visitor Center

•

Fashion District Concierge Services

•

Rocky Statue Pop-Up Visitor Center

The start of the season for the Philly PHLASH Downtown Loop has been pushed to May 1.
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MORE GOOD NEWS FROM PHILADELPHIA,
OHIO AND LAS VEGAS TO LIFT YOUR SPIRITS
April 20, 2020 Lisa Plummer Savas
To bring a smile to your face during challenging times, read on to learn about event organizations, venues and
companies that are setting a positive example of human compassion and charitable giving in-action.

GPHA Launches Hospitality Workers Relief Fund
The Greater Philadelphia Hotel Association is seeking
donations to assist with purchasing gift cards for local
grocery stores and pharmacies to distribute to Philadelphia
hotel, Pennsylvania Convention Center and Independence
Visitor’s Center hourly employees who lost their jobs due
to COVID-19.
The program’s goal is to raise a minimum of
$500,000. According to Ed Grose, GPHA’s executive
director, the association expects an estimated 5,400
employees will take advantage of this program, which has
forged an agreement with ShopRite supermarkets to
purchase store gift cards at a 5 percent discount.
“This program is important because we are letting our front-line employees know that we care and that we are
thinking of them,” Grose said. “Without their dedication, Philadelphia would not thrive as a hospitality city.”
Donate to the GPHA workers relief fund here.

Jacoby Expo & Events Making Masks
With hospitals nationwide still facing a shortage of personal protective equipment (PPEs), Toledo, Ohiobased Jacoby Expo & Events has been sewing N-95 fabric masks and donating them to local hospitals.
According to owner Betsy Jacoby Greenleaf, the company began making masks from donated materials at the
end of March and has donated 100 so far to Promedica hospitals in their efforts to fight the shortage.
“[We are] a small outfit; however, we feel that our contributions, even on a small scale, can truly make a
difference in this fight against COVID-19,” Greenleaf said. “We have seen vendors and partners in our
industry build hospitals inside convention centers – a contribution many of us do not have the resources to
match, [but] we all have a talent or resource we can provide to help aid our community, our nation and our
world.”
The company has also collaborated with Jupmode, a local T-shirt vendor, in its “Here for Good” project. For
every purchase of Jacoby Expo & Event’s Free Virtual Hugs T-shirt, $10 will be donated to a company called
Central Scenic, which is raising funds to produce plastic face shields that will be donated to hospitals, testing
sites, primary care and skilled nursing home facilities.
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Centerplate Continues Food Donation Efforts
At Las Vegas Convention Center, Centerplate recently donated more than 9,000 pounds of prepared food in
the wake of canceled or rescheduled shows stemming from the COVID-19 pandemic.
The catering company, which manages 31 permanent retail outlets and numerous mobile retail outlets at the
LVCC, donated 500 boxed lunches, 400 sandwiches, 400 salads and 100 food platters to the Las Vegas Rescue
Mission, which provides shelter and services to homeless men, women and children in Las Vegas. Other
donated items included pallets of chips, yogurt parfaits and cartons of milk.
In West Virginia, Centerplate chefs have been using Charleston Coliseum & Convention Center as a staging
and distributing area for the Kanawha County Schools to house 12,000 boxed lunches in cooler trucks. It is
also using the venue’s main kitchen walk-in to store milk and boxed lunches.
On April 6, CCCC General Manager Todd Tinney and Executive Chef Todd Jones helped load boxed lunches
onto approximately 80 school busses to be delivered to the local students, an effort that will continue each
week through April.
Without its usual traffic flow at the Orange County Convention Center in Orlando, the facility’s Centerplate
team, led by sustainability director Molly Crouch, has been busy making sure local children and their families
don’t go hungry.
Produce being grown at the OCCC’s on-site hydroponic gardens is being donated to local 4Rivers
Smokehouse barbeque restaurant to help support its Feed the Need Florida initiative. This effort is in
partnership with the Florida Department of Agriculture’s Summer Food Service Program, which works to
ensure that students and their families have access to nutritious meals.
To help provide meals for hungry parents in addition to their kids, 4Rivers is also working with Orange
County Public Schools to conduct a parent meal in which OCCC’s fresh produce is being incorporated. In
addition, the restaurant has set up a produce pick-up for families on Fridays.
According to Centerplate officials, the OCCC Centerplate team is donating roughly 350 plants per week to
4Rivers’ main kitchen and will continue these efforts until business is back to normal.
Have any #GivingBack news to share with us? Please reach out to lpsavas@tsnn.com!
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Philly’s tourism economy has already lost $1 billion
because of coronavirus — and faces a long road back
by Catherine Dunn, Updated: April 28, 2020

Shuttered restaurants and museums. Canceled meetings and events. Even the Liberty Bell
and Independence Hall are closed.
Philadelphia and its attractions are normally bustling this time of year with springtime
tourists and other visitors. Now, a hospitality industry that supports almost 200,000 jobs
across the city and its four suburban Pennsylvania counties is practically in hibernation
during the coronavirus pandemic.
The days of lost economic activity — already pegged at more than $1 billion — are adding
up. And the nights of empty hotel rooms are eating into the budgets of local tourism
promotion agencies, such as Visit Philadelphia. That’s money for advertising that will
eventually be needed to lure tourists back, once it’s safe.
“We’re going to have all these major cities and destinations competing for people’s time
and money,” said the group’s CEO, Jeff Guaracino.
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And while some businesses such as retail are eyeing a partial reopening as early as May,
tourism officials are cautiously optimistic that some meetings and leisure trips will pick up
in the fall. How, exactly, people will “change their travel behavior” is an open question,
Guaracino said.
Visit Philadelphia, which is largely funded by the tax guests pay on hotel bookings,
estimates that it will lose at least $6.3 million for its fiscal year that ends Sept. 30. That’s
more than a third of the organization’s $15 million budget.
Guaracino was facing the prospect last week of furloughing staff for the 501(c)(3)
nonprofit, which is the Philadelphia region’s official tourism promoter. But Visit
Philadelphia was approved for a $1 million loan under the federal Paycheck Protection
Program, part of the government’s growing coronavirus economic rescue package. The
funding will cover two months of staff salaries in the 50-person office.
“We have an obligation to return on that investment,” Guaracino said, adding: “It will be a
competitive advantage for us to get back to market quicker.”

In January, tourism officials from across the region got up on stage at the Pennsylvania
Convention Center for a celebratory event, announcing new campaigns and partnerships
for the coming year. Now, a weekly meeting among many of those same officials revolves
around the pandemic — “to talk about recovery, and what might some of those messages
be when it’s time to pivot,” said Julie Coker, president and CEO of the Philadelphia
Convention & Visitors Bureau.
The Philadelphia region drew 45 million visitors who spent $7.6 billion in 2018 (the latest
year for which numbers are available). This year, the city has already lost an estimated $1.1
billion in economic activity related to tourism, according to Visit Philadelphia.
The U.S. Travel Association, a trade group, estimates that the financial fallout to the
industry nationally will be nine times worse than after the Sept. 11, 2001, terrorist attacks.
About half of 15.8 million travel-related jobs are projected to disappear by the end of April
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— a “catastrophic” figure, the group says.
“The future of the country in the short term in particular is really going to be dependent on
these destinations being able to survive and help the economy rebuild,” said Tori Emerson
Barnes, an executive vice president at the U.S. Travel Association.

The Paycheck Protection Program offers one potential lifeline, though unlike Visit
Philadelphia, many tourism promotion groups don’t have that option.
So-called “destination marketing organizations” that are organized as 501(c)(4) or
501(c)(6) nonprofits — including several in the region — or that function as an arm of a
local government, can’t apply for PPP. The U.S. Travel Association is advocating to change
that in future legislation.
In Montgomery County, where the King of Prussia Mall and George Washington’s famed
Revolutionary War encampment are major draws, the Valley Forge Tourism & Convention
Board, a 501(c)(6), has furloughed 12 members of its 28-person staff.
The board has strong cash reserves, CEO Mike Bowman said, but is exploring other
funding options. "We’re looking at every avenue that’s out there, but we’re not panicking,”
he said.
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Visit Bucks County expects to lose more than half the revenue it normally collects from
taxes on overnight rooms, dropping from $5.1 million in 2019 to $2.4 million this year,
based on projections by the advisory firm Econsult Solutions Inc.
“It’s a pretty large gap there that we need to figure out how to shore up,” said Visit Bucks
president Paul Bencivengo. His group has already cut $1.7 million in planned advertising
spending.

Tourism groups are still finding ways to promote a sense of place and local unity during
the pandemic. Visit Bucks County curated a playlist that features homegrown artists
(among them Pink, who hails from Doylestown), and it has helped hospitality businesses
find low-interest loans through the county’s redevelopment authority.
The Valley Forge Tourism & Convention Board is selling “#MontCoStrong” T-shirts as a
fund-raiser for the county’s COVID-19 Response Fund.
And Visit Philadelphia’s Facebook streaming show — Philly Live Weekends — is featuring
chefs, performers, and other businesses and attractions that have been affected by the
shutdowns. The programming also draws attention to the city’s PHL COVID-19 Fund, and
the shows have racked up almost 700,000 views over the last five weekends.
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To chart the path ahead, Guaracino and his staff are tracking consumer sentiment about
travel experiences, week by week. “You need the data to give you the insights,” Guaracino
said. “That’s going to be critical for us."
For instance, tourism promoters say, if would-be travelers are not comfortable flying,
Philadelphia is well-positioned as a driving destination. The city is within a five-hour drive
for about 40% of the U.S. population.
Bowman also expects marketing efforts to shift toward stay-cations, and encouraging
locals to explore the region.
The message for now, he says, remains focused on health and safety. “If you come out the
wrong way with marketing, too quick, too early, it could backfire,” Bowman said. “There
are a lot of unknowns.”
Joanne Tozzi runs a concessions business that staffs the coat and luggage check for events
at the Pennsylvania Convention Center, through a contract with Aramark. She is
envisioning needing to create more space between people standing in line to check in their
belongings — and perhaps offering to sanitize people’s bags, as well.
January to June is usually her busiest period, and events at the convention center make up
the largest portion of her business. For now, that’s all gone.
“I think it’s going to take a while for people to want to return to being in crowds,” Tozzi
said, adding: “Everyone in the hospitality industry is going to have to think about new
ways” to accommodate that reality.

GALLERY
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This is how Philly is coping with the impacts
of coronavirus after more than six weeks
by Inquirer Staff Photographers, April 28, 2020
The Air Force Thunderbirds and Navy Blue Angels flew over Philadelphia Tuesday
afternoon in a salute to health care workers.
Meanwhile, Philadelphia schools are considering what measures to put in place for when
students eventually return to classrooms.
For the latest reporting on the coronavirus, click here.
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Travel
& Tourism
Wawa
Welcome

America will be a 'completely
reimagined virtual July 4th festival’

One of Philadelphia's largest annual tourism events, Wawa Welcome America,
is going virtual this year in light of the Covid-19 pandemic.
The city's weeklong festival leading up to July 4 typically features free events,
museum days, fireworks and concerts. Organizers said Tuesday the schedule
of this year's virtual events will be announced in the coming weeks. Major
sponsors, such as Wawa and Comcast, are staying on. The festival is scheduled
for June 28-July 4.
"We are delivering a completely reimagined virtual July 4th festival," said
Michael DelBene, CEO of Welcome America Inc., the nonprofit responsible for
producing the festival.
The event is typically capped by a July 4 concert along the Benjamin Franklin
Parkway attended by more than 250,000 people. Jennifer Hudson and
Meghan Trainor headlined last year’s show with The Philly POPS BIG Band.
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All events will be fully virtual, DelBene said, including the concert, which will
be broadcast live from an indoor location in Philadelphia. Organizers are
working with promoter Live Nation to assemble a lineup of artists and plan to
make an announcement in the coming weeks.
The city will not have outdoor screens broadcasting the performance and the
city will be able to secure the location of the concert, Mayor Jim Kenney said.
“There’s nothing worse than taking 200,000 people in July in the middle of a
pandemic and putting them together on the Parkway so they can breathe on
each other,” Kenney said.
Landmark events like the fireworks show still face cancellation. Organizers
said they will not reveal if fireworks will happen until mid-June. There will be
no outdoor location for people to gather for fireworks, Kenney said.
Philadelphia and the surrounding region have been under stay-at-home orders
since mid-March due to the spread of Covid-19.
Cities and states around the United States are reopening slowly, and
Philadelphia officials have been reluctant to provide a timeline for a staged
reopening. Health Commissioner Dr. Thomas Farley said Monday the city
is nowhere close to announcing a date for reopening. Kenney said his
administration will defer to medical officials like Farley when setting a
reopening date.
Wawa’s Hoagie Day will still happen in some capacity, DelBene said. The
annual gathering is usually hosted outside the Independence Visitor Center
with hundreds gathering to get free sandwiches. Even if the event is hosted in
a “reimagined” format, it will happen, he said.
“Folks who have come to know and love Hoagie Day can count on it being part
of the festival again this year,” DelBene said.
The cost of this year's virtual festival will be “substantially less” than the cost
of hosting a live festival, DelBene said, and sponsors pay for the bulk of the
costs associated with running the annual celebration. The total cost of hosting
Welcome America online is unclear, as festival organizers are finalizing details
for events and scheduling, DelBene said. The City of Philadelphia and other
sponsors have come together to fund the festival and make sure it happens, he
said.
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Though sponsors won't be receiving the in-person exposure that Welcome
America typically delivers, they have stepped up to the plate, DelBene said.
Though Welcome America affords significant branding and marketing
opportunities, they primarily sponsor the event because of “civic pride,” he
said.
“Regardless of whether you’re having a gathering on the Parkway or on
Independence Mall or you’re doing it from your living room, these companies
and their support and investment in this city is unwavering,” DelBene said.
Most of the festival’s promotion spans the Mid-Atlantic region, parts of New
England and Florida, but the virtual format will allow Welcome America to be
shared by all, DelBene said. He expects most of the online visitors to be from
Greater Philadelphia, but Welcome America will take steps to make sure
people around the world have the opportunity to see what Philadelphia’s
Independence Day has to offer.
“At the end of the day, this is a Philadelphia celebration for Philadelphians
and the City of Philadelphia,” DelBene said.
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